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I.  PURPOSE 

To establish a policy and procedure for Campus Advertising and Posting on all Salt Lake 

Community College Properties and Campuses. 

 
II. POLICY 

Advertising and Posting on college properties must support SLCC’s mission and goals.  

Authorization will be administered in a manner which is applied equally to all eligible 

parties.   

 

Advertising and Posting must be in compliance with SLCC policies and procedures, SLCC 

Student Code of Conduct, and all applicable laws. All posting and advertising authorization 

must adhere to the accompanying procedure. 

 

Items approved for Advertising and Posting may be included in contracts with corporate 

sponsors. Items approved for Advertising and Posting will remain approved until signed 

contract expires or is terminated. 

 

 

 

 

 

 

 

 

 

 

 

 



Salt Lake Community College    

Policies and Procedures Manual 

 

SECTION 10.12 

ADVERTISING AND POSTING PROCEDURES 

CHAPTER 2 BUSINESS- VP BUSINESS Cabinet Approval:  11/23/10 
POLICY 10.12 Board of Trustees Approval:  2/23/11 

   

          Page 1 of 4                             

 
         

  1 

 

I. REFERENCES 

 

A. College Goals and Purposes http://www.slcc.edu/about/VisionMisssion.asp#goals  

B. Acquisition & Use of Facilities and Properties Policy, Chapter 2, 10.10 

C. College Procedures, Chapter 2, 10.01 

D. SLCC Student Code of Conduct, Chapter 3, 2.01 

E. SLCC Ethics Policy, Chapter 2, 3.16 

F. SLCC Conflict of Interest Policy, Chapter 2, 3.03 

G. Drug Free Workplace, Chapter 2, 3.03 

H. SLCC Sales and Sponsorship Policy chapter 2, 10.11 

 

II.  DEFINITIONS   

 

A. Advertising/Promotion: Involves disseminating information about a product, program, or 

service through print, electronic, broadcast or any other form of communication.  

 

B. College – Salt Lake Community College (SLCC) 

 

C. College Department - An operating unit of the College which is supported by College 

funds and reports through the College structure.  

 

D. College Entity – any group that includes employees or students of the College  

 

E. College Hosted Organization – An individual or organization that pays for or plans and 

carries out a project or activity under the jurisdiction of a College department, especially 

one that pays any or all of the cost of an event or program. 

 

F. Corporate Sponsor – individuals, businesses or corporations willing to provide payment 

and/or in-kind service to SLCC in return for access to the tangible commercial potential 

associated with the College. 

 

G. Non-College Entity - any person or group that does not include employees or students of 

the College. 

 

H. Posted Material – Posted material may include printed or electronic subject matter 

including, but not limited to, notices of meetings or events, expressions of positions and 

ideas on social or political topics, and advertising for official corporate sponsors of the 

College. Posted Materials must be reviewed and approved by the Campus Information 
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Desk. Student clubs/organizations material will be approved by the Student Life and 

Leadership Office.  

 

I. Posting - to publish, announce, denounce or advertise by affixing to places for public 

notice.  

 

 

J. Sponsor – To support an event, activity, person, or organization financially or through the 

provision of products or services.  

 

K. Student Organizations – Organizations recognized by the College whose members are 

registered students that meet with the intention of accomplishing specific goals or 

interests of the members as stated in their constitution.  

 

III. PROCEDURES FOR CAMPUS ADVERTISING AND POSTING BY 

DEPARTMENTS, STUDENT AND COLLEGE HOSTED ORGANIZATIONS AND 

CORPORATE SPONSORS  

 

 

A.  Guidelines for posted materials:  

 

a. Approval Process: All materials to be handed out or posted (posters, banners or 

other advertising) must be approved prior to posting or distribution, and date 

stamped by the Campus Information Desk and may be date stamped for a 

maximum of 30 days.  

 

b. Student clubs and organizations advertising and posting must be 

stamped/approved by the Student Life and Leadership Office. 

 

c. Non-college entities with a signed corporate sponsorship contract and College 

entities may distribute literature and information on college properties in areas 

generally available to the public provided that the distribution of such written 

materials:  

 

 

i. Does not physically obstruct normal pedestrian or vehicular traffic 

ii. Does not interfere with classes or scheduled meetings 

iii. Does not damage or litter college property 
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iv. Is not placed on vehicles in college parking lots 

v. Clearly identifies the College entity and Corporate Sponsor  

vi. See also item e.  

 

d. The College has designated approved locations indoors and outdoors throughout 

the campuses where posting is allowed. Check with the Campus Information 

Desk for approved locations. Doors are not designated posting locations.  

 

e. Printed materials to be posted shall be affixed in designated locations in a 

manner appropriate to the display space. Posted materials are subject to 

applicable site specific guidelines and procedures.  

 

i. SLCC Posting Guidelines for all Campuses are available from Facilities 

Services Division, Gunderson Building, on Taylorsville Redwood 

Campus. 

ii. Student Center Posting Guidelines are available from Campus 

Information Desks on the following campuses: Taylorsville Redwood, 

South, Miller and Jordan. 

 

f. Failure to follow posting guidelines may result in withdrawal of permission to 

post, and/or confiscation of posted material. 

 

g. The posting poles and designated fences on the SLCC properties designated for 

banner posting must be reserved through the Campus Information Desks.     

 

h. The posting organization is responsible for removal of material following the 

event or posted date, or must be removed after the approved time period. SLCC 

reserves the right to remove any outdated or non-approved materials.  

 

i. Posted materials using a sponsor’s name and/or logo must have a signed 

corporate sponsorship contract in the Development Office.  

 

Note: Procedures may change for specific sites on all campuses designed for 

non-academic purposes, such as the Student Center, conference rooms, LAC 

arenas, Student Pavilion, electronic signs, and plasma screens. Check with the 

Campus Information Desk for questions on site specific procedures. 
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B. Guidelines for Non-printed materials: use of any campus public address system 

message board, Electronic Message Display Sign and other media such as SLCC.EDU 

for advertising/promoting an event is not permitted unless agreed upon through a 

signed College corporate sponsorship contract. 

 

C. Use of College name and logos: Groups desiring permission to use the College’s name 

or department/special logos should follow guidelines as outlined by Institutional 

Marketing. 
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